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Abstract: AI chatbots have become standard 
interfaces, but companies still lack clear 
guidance on how to set up chatbot language 
to benefit consumers and brands alike. Prior 
research shows that language concreteness 
shapes persuasion and service perceptions in 
consumer-AI chatbot interactions. Yet there is 
no clear path to design specific linguistic 
structures that ensure these outcomes or to 
understand how brand characteristics can 
modulate AI chatbots’ linguistic performance. 
Building on an interaction-centric approach, 
we investigate whether—and under what 
brand conditions—chatbots that intensively 
use time and place adverbs produce more 
efficient interactions by shaping a mechanism 
we term shared control.
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